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MAHLE Metal Leve announces the results for the first 
quarter of the Fiscal Year 2010 
 
Mogi Guaçu, May 14, 2010 - MAHLE Metal Leve S.A. (BM&F 
BOVESPA: LEVE3, LEVE4), a leading manufacturer in the 
production of engine components in Brazil, announces today 
the results for the first quarter of the Fiscal Year 2010. The 
Company’s operating and financial information, except where 
otherwise indicated, is presented in consolidated basis and in 
BRL, according to the Corporation Law. 
 
Macroeconomic Scenario 
Brazil’s economy maintained in 1Q 2010 the same pace of activity 
accelerated as at the end of 2009, well over the levels of the beginning of 
the prior year marked by the global financial crisis. The major industrial 
sectors showed an upward trend, with production levels similar to those 
before the outbreak of the global crisis, especially automotive durable and 
semi-durable consumer goods industry. These favorable conditions were 
due to a series of factors, including: increased domestic consumption, 
more favorable economic indicators, income growth for persons in lower 
income categories, greater credit availability and government measures to 
expand consumption that were implemented by the end of 1Q 2010. The 
international market showed signs of recovery, favoring Brazilian exports, 
though not keeping pace with imports due to the appreciation of the 
Brazilian currency and still moderate recovery of the main markets in 
which the Company operates. Imports grew at an accelerated pace due to 
a strong domestic demand and the appreciation of the Brazilian real, 
which has a negative effect on the Brazilian production. 
 
 
Summary of Income Statements 

R$ million 
Consolidated 

 1Q 2010 1Q 2009 Var.% 
Net revenues from sales    
 -Domestic market 288.7 228.6 26.3% 
 -Export market 124.8 105.0 18.9% 
        Total 413.5 333.6 24.0% 
Sales – Export market in US$ million 69.2 45.2 53.1% 
Gross income 
 -Gross margin 

104.3 
25.2% 

51.0 
15.3% 

104.5% 
9.9 p.p. 

Operating income 
 - Operating margin 

38.3 
9.3% 

(47.9) 
(14.4%) 

180.0% 
23.7 p.p. 

Net income 
  -Net margin 

25.2 
6.1% 

(36.1) 
(10.8%) 

169.8% 
16.9 p.p. 

EBITDA 
 -EBITDA margin 

67.2 
16.3% 

16.3 
4.9% 

312.3% 
11.4 p.p. 
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Net income 
The Company ended the first quarter with a net income of R$ 25.2 million, 
due to more consistent economic conditions and environment at the 
beginning of the year, which resulted in the recovery of the markets in 
which the Company operates. 
 
Operating performance as measured by EBITDA 
The consolidated operating performance measured by EBITDA for 1Q 
2010 was R$ 67.2 million, representing a growth of 312.3%. EBITDA 
margin was 16.3%, an increase of 11.4 percentage points over the same 
quarter of 2010. This is a result of the improvement of production and 
sales levels coupled with the effects of operating adjustments made by 
the Company during 2009. 
 
Capital expenditure 
Capital expenditure budget approved for FY 2010 amounts to R$ 58.4 
million, in consolidated basis (R$ 45.8 million, in the parent Company), 
and has been earmarked for: new products and processes; rationalization 
of production; machinery and equipment; quality; construction and 
information technology. Property, plant and equipment expenditures for 
the first quarter totaled R$ 5.7 million. 
 
Forecasts 
(a) Company 
Company’s Management forecasts an increase in domestic sales at levels 
close to the projected production volume of the automotive industry in 
Brazil, considering currently stable economy and strong domestic 
demand. The prospect for the export market is one of gradual sales 
recovery, as a result of positive economic indicators in the first quarter in 
the main markets in which the Company operates. 
 
(b) Brazilian automotive industry 
The forecast for the automotive industry for 2010 is a 7.4% increase in 
vehicle production, corresponding to 3.4 million units, despite stagnant 
sales for the next months due to an increase in interest rates, end of 
discount on IPI (Tax on Industrialized Products) rate at the end of March 
2010 and rise in costs of production of vehicles resulting from the increase 
in prices of raw materials, principally steel. The continually evolving 
domestic scenario is positively influenced by the higher purchasing power 
of lower-income class, improvement of employment level, consumer 
confidence and infrastructure investments. In the heavy-duty vehicle 
segment, the increase in production is estimated at 35% for trucks and 
24% for buses, as a result of economy growth projections, principally for 
agribusiness and for the above-mentioned infrastructure and construction 
projects as well. 
 
(c) Brazilian auto parts industry 
Total revenues from sales of the auto parts industry for 2010 is estimated 
at US$ 40.7 billion, with a growth of 16.6% over 2009. Sindipeças 
(Brazilian Auto Parts Manufacturers Association) estimates that Brazilian 
auto parts exports will amount to US$ 6.8 billion, up 2.5% from 2009. The 
industry’s imports will total US$ 10.4 billion, a 14% increase. Thus, the 
industry’s trade deficit will be US$ 3.6 billion (US$ 2.5 billion in 2009). In 
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view of the significant increase in imports of auto parts, at the beginning of 
May 2010 the Brazilian government approved a progressive elimination of 
the tax reduction on auto parts import duties paid by vehicle manufactur-
ers, with the objective of reducing the trade deficit and making the industry 
more competitive to face such situations. 
 
(d) Argentinean automotive industry 
In view of the results for the first quarter, the market forecasts a GDP 
increase of about 5% this year, driven by the recovery of the domestic 
market, significant increase in agricultural crop and exports of industrial 
products to Brazil. Vehicle production in Argentina for 2010 is estimated at 
635 thousand units, representing an increase of approximately 23% as 
compared with the disappointing performance for the first three months of 
2009. As a result of the upturn in the Argentinean and Brazilian markets, 
the automotive industry expects an even more significant recovery in 
vehicle production. 
 
Company’s Economic and Financial Performance 
The Company ended the first quarter with a satisfactory performance due 
to the increase in domestic sales and more favorable economic conditions 
at the beginning of the year, which has supported a consistent 
performance in the markets of original equipment and aftermarket. 
However, the comparison basis at the beginning of this year was impaired 
due to the disappointing performance for the first two months of 2009. 
 
Net Revenues from Sales 
Consolidated net revenues from sales for the first quarter was R$ 413.5 
million, representing an increase of 24% over the same period of the prior 
year, with a growth of 26.3% in the domestic market and 18.9% in the 
export market. 
 
Sales performance by market in 1Q 2010 vs.1Q 2009 

R$ million 
 1Q 2010 1Q 2009 % 
Domestic market 288.7 228.6 26.3 
Export market 124.8 105.0 18.9 
Total 413.5 333.6 24.0 

 
Sales to the domestic market 
Domestic sales for the first quarter were R$ 288.7 million, representing 
70% of total sales, an increase of 26.3% over the first quarter of 2009, as 
a result of more favorable conditions and a significant recovery of the 
automotive industry since the second half of the prior year due to the 
reduction in IPI rate extended until the end of the first quarter. The high 
performance of the domestic market for the quarter resulted in a sales 
increase of 37.8% in the original equipment market and 9.2% in the 
aftermarket, as compared to the same quarter of 2009. The increase in 
sales in the aftermarket was due to the economic recovery and upsurging 
investments in Brazil, resulting in a recovery of the transportation services 
and improvement in the vehicle fleet and agricultural machinery 
maintenance services. 
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R$ million 
 1Q 2010 1Q 2009 % 
Original equipment market 188.0 136.4 37.8 
Aftermarket 100.7 92.2 9.2 
Total 288.7 228.6 26.3 

 
Sales to the export market 
Export sales for the quarter was R$ 124.7 million, an increase of 18.8% in 
relation to the same quarter of 2009. The original equipment market 
recorded an increase of 24.6%, due to the increase in supply to the 
automotive industry. However, the aftermarket fell by 4.8%, due to the 
appreciation of the local currency against the U.S. dollar. 

R$ million 
 1Q 2010 1Q 2009 % 
Original equipment market 104.9 84.2 24.6 
Aftermarket 19.8 20.8 -4.8 
Total 124.7 105.0 18.8 

 
Exports in U.S. dollars amounted to US$ 69.2 million, an increase of 53%, 
with increases of 61% in the original equipment market and 22% in the 
aftermarket in relation to the same period of last year. 

US$ million 
 1Q 2010 1Q 2009 % 
Original equipment market 58.2 36.2 60.8 
Aftermarket 11.0 9.0 22.2 
Total 69.2 45.2 53.1 

 
Gross margin 
In the first quarter, consolidated gross income was R$ 104.3 million, 
representing a gross margin of 25.2%, an increase of 9.9 percentage 
points compared to same quarter of last year. The improvement of gross 
margin from the third quarter of 2009 is a result of heated demand in both 
markets of original equipment and aftermarket, and a consequent 
increased production and sales, combined with various operating 
adjustments adopted by the Company in 2009, aiming to reduce the 
effects of the global crisis that has strongly affected the automotive and 
auto parts industries in the first months of the previous year. 
 
Gross margin per quarter 

1Q 2009 2Q 2009 3Q 2009 4Q 2009 1Q 2010 
15.3% 20.4% 26.6% 24.5% 25.2% 

 
 
Financial Management 
Net Financial Income (Expenses) 
The net financial expenses was of R$ 6.1 million, an improvement of R$ 
37.1 million in relation to the same quarter of 2009 (expenses of R$ 43.2 
million). 
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R$ million 
 1Q 2010 1Q 2009 Variation 
Interests, net (5.0) (13.9) 8.9 
Monetary variations (2.3) (3.1) 0.8 
Net foreign exchange exposure 0.1 (10.5) 10.6 
Overhedge result 1.5 (13.5) 15.0 
Others (0.4) (2.2) 1.8 
    
Net financial expenses (6.1) (43.2) 37.1 

 
The improved results of derivative financial instruments are due to the 
increase in the price of commodities and the relative exchange stability in 
the first quarter. Due to a change in the hedging policy to a more gradual 
approach the possibility of overhedge has been virtually eliminated. The 
improvement of net interest result is due to a significant reduction in 
indebtedness and financial cost as well as a change in indebtedness 
profile from short to long-term. 
 
Indebtedness 
Consolidated net indebtedness for the first quarter totaled R$ 211.5 
million, a reduction of 51% compared to R$ 435.2 million recorded in the 
same quarter of 2009. Comparing with the figures presented at the end of 
2009, there is a decline of R$ 40.4 million. 

R$ million 
Liabilities 03.31.10 03.31.09 
Financings   
 - short-term 106.8 537.8 
 - long-term 312.2 118.4 
   
Advances on export receivables - 55.8 
Assets   
Cash/banks/financial investments 207.5 276.8 
Net indebtedness 211.5 435.2 

 
Out of the total financings of R$ 419.0 million, 25% refers to short-term 
and 75% to long-term (82% and 18% respectively, for the same quarter of 
last year). The change in the maturity of the financings was due to 
renegotiations with financial institutions in the third quarter of 2009. 
 
Performance of the Brazilian Automotive Industry 
In the first quarter, the Brazilian automotive industry recorded a significant 
growth in sales of light vehicles, trucks and buses in both domestic and 
export markets as well as in vehicle production. The comparison basis 
was impaired due to the disappointing performance in the first quarter of 
2009 resulting from the global crisis started in mid-2008 and worsened at 
the beginning of 2009. 
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In thousand units 
 
Vehicle Sales and Production by 
segment 
 

 
1Q 2010 

 
1Q 2009 

 
Var.% 

Domestic wholesales of vehicles 
– locally-manufactured and 
imported 

   

- Light vehicles (passenger cars and 
light commercials) 

750.4 642.0 16.9 

- Trucks 31.2 21.5 45.0 
- Buses 6.4 4.8 34.4 
Total 788.0 668.3 17.9 
    
Vehicle imports    
- Light vehicles (passenger cars and 
light commercials)  

141.1 103.8 36.0 

- Trucks 0.5 0.8 -46.3 
- Buses - -  
Total 141.6 104.6 35.4 
    
Vehicle exports    
- Light vehicles (passenger cars and 
light commercials)  

151.5 81.8 85.1 

- Trucks 4.6 3.3 37.8 
- Buses 3.1 2.0 55.9 
Total 159.2 87.1 82.7 
    
Vehicle production    
- Light vehicles (passenger cars and 
light commercials) 

773.8 631.5 22.5 

- Trucks 42.0 24.9 68.9 
- Buses 10.9 8.1 35.3 
Total 826.7 664.5 24.4 

 
Domestic wholesales of vehicles - locally-manufactured and 
imported 
Sales of domestic and imported vehicles to the domestic market in 2010 
(light vehicles, trucks and buses) totaled 788.0 thousand units, 
representing an increase of 17.9% in relation to 668.3 thousand units sold 
in the same quarter of 2009. Record sales were reported in March, with 
increases of 60.0% and 65.8%, respectively, in relation to the first two 
months of the current year, due to the fact that March was the last month 
the reduction in IPI rate for domestic cars was in effect, which led 
consumers to anticipate their purchases in order to take advantage of the 
tax benefit. All segments presented higher sales in the quarter, generating 
increases of 16.9% in the segment of passenger cars and light 
commercials, 45.0% in the truck segment and 34.4% in the bus segment, 
compared to the same quarter of 2009. This result is associated with 
favorable economic conditions, increase in the income of lower-income 
classes, credit availability, longer-term financing, higher employment 
levels and consumer confidence. The bus segment had sales increase 
due to the above-mentioned factors and also the election year, which 
usually contributes to accelerate investments in this sector. The truck 
segment showed a strong growth in the quarter due to a number of factors 
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such as good prospects for the agricultural crop with growth of grain 
transportation in the country, investments in infrastructure due to the GDP 
growth, the Truck Drivers Financing Program with interest rate at 4.5% 
per year until 12/31/2010, and the Program for Investment Maintenance 
(PSI) of the Brazilian Development Bank (BNDES). 
 
Vehicle imports 
The imported vehicles market continued to exhibit a strong growth, driven 
by a heated domestic market and favorable exchange rates. The vehicle 
imports in the first quarter totaled 141.6 thousand units, a growth of 35.4% 
in relation to the same quarter of 2009. The sales of imported light 
vehicles represented 18.8% of the total sales (16.2% in the first quarter of 
2009). 
 
Vehicle exports 
There are signs of recovery in some major export markets, such as 
Argentina, Chile, Uruguay, Colombia and Mexico, although lower than the 
levels recorded in previous years. In the first quarter, vehicle exports (in 
units) increased by 82.7%, representing 85.1% for light vehicles, 37.8% 
for trucks and 55.9% for buses as compared to the disappointing 
performance for the same period of 2009. 
 
Vehicle production 
The vehicle production (light vehicles, trucks and buses) in the first 
quarter was 826.7 thousand units, representing an increase of 24.4% over 
the same quarter of the previous year, due to the recovery of sales in both 
domestic and export markets. In March, the production showed increases 
of 32.5% and 34.6%, respectively, when compared to the immediately 
previous months due to a significant increase in domestic sales, as 
previously mentioned. 
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