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MAHLE Metal Leve announces 2Q08 results 
 
Mogi Guaçu, August 14, 2008 - MAHLE Metal Leve S.A. 
(BOVESPA: LEVE3, LEVE4), a leading manufacturer in the 
production of engine components in Brazil, announces today 
the results for the second quarter of 2008. The Company’s 
operating and financial information, except where otherwise 
indicated, is presented on a consolidated basis and in BRL, 
according to the Corporate Law. 
 
Company Economic and Financial Performance 
The Company throughout the first six months maintained a positive 
performance, presented on consolidated basis a net sales revenue of R$ 
888.9 million, with an 8.8% increase, due to the positive effect caused by 
the good sales growth in the domestic market, although it has presented a 
profit decrease in Brazilian Reais in the export market, due to the 
continuous appreciation of domestic currency before the North-American 
Dollar. 
 
Breakdown of sales in the Parent Company and in the Consolidated 

R$ million 
 1st Sem 08 1st Sem 07 

PARENT COMPANY   
Domestic Market 461.9 391.3 

Export Market 290.8 331.5 
Total 752.7 722.8 

CONSOLIDATED   
Domestic Market 551.7 440.4 

Export Market 337.2 376.4 
Total 888.9 816.8 

 
Sales percentage variation in the 1st Semester (08/07) 

% Variation  
Market Parent Company Consolidated 

Domestic 18.0 25.3 
Export -12.3 -10.4 
Total 4.1 8.8 

 
Performance on the Stock Exchange 
In 2008, the Company’s preferred shares (LEVE4) presented a good 
performance, closing the first semester at R$ 38.98 per share, with a 
positive market price variation of 21.8%, whereas the Bovespa Index 
closed the same period with a positive variation of 3.51%. In the second 
quarter, the performance was even better, with a positive variation of 
25.7% in the company, quite above the 3.57% obtained by the Bovespa 
Index. 
 
Net Income in the 1st Semester 
The net income for the first semester of 2008 was R$ 63.7 million, a 
51.8% increase in relation to the net income of R$ 41.9 million presented 
in the same semester in 2007, which contributed to this result, among 
other factors, the sales increase in the domestic and export market (in 
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spite of the North-American Dollar exchange rate devaluation), the 
operating profitability, the continuous efforts in the control of expenses in 
the operations and the increments in the products portfolio and market 
mix. The consolidated net margin was 7.2%, which represents 2.1% p.p. 
gain in comparison to the 5.1% for the first semester 2007. 
 
Net Income in the 2nd Quarter 
In the second quarter there was an 11.8% increase in the net income in 
comparison to the same quarter from the previous year. As declared in 
the previous quarter, due to the high comparison basis, which was already 
expected for the second quarter of 2007, the result of this quarter was 
substantially lower. The increase of financial expenses, stated in the item 
“Financial Result”, also impacted the result for the period. 
 
Sales to the Domestic Market 
The sales to the domestic market on consolidated basis from January to 
June of 2008 totaled R$ 551.7 million, with a 25.3% increase. In the 
parent company, the net sales revenue increased 18.0%.  The increase 
was due to the heating up of original equipment and aftermarket 
segments, as a consequence of the favorable economic conditions of the 
country that reflected positively in the performance of original equipment 
for the automotive industry, larger increment in transportation and 
agricultural services, which results in the sales heating up of engines, 
components and peripherals, naturally propitiating the maintenance of 
automotor vehicles and agricultural machines fleet, with predominance of 
trucks and tractors. This result is also a consequence of the investments 
made by the company over the last two years, previously cited, specially 
aiming the enlargement of its products line to reinforce its leading position 
in the market in which the company operates. The interest of sales to the 
domestic market on consolidated basis corresponded, in this semester, to 
59% of the net sales revenue (53% in the first semester of 2007). 
 
Sales to the Export Market 
Due to the continuous appreciation of the domestic currency in 
comparison to the North-American currency and due to the disappointing 
performance of the main international economies, highlighting the 
automotive industry in the developed countries, especially the United 
States, the net sales revenue at the export market on consolidated basis 
presented a 10.4% decrease in Brazilian Reais in the first semester of the 
current year, in comparison to the same period in 2007. The sales, when 
analyzed in North-American Dollar, presented a 7.8% increase in the 
accumulated result for the semester. The pace of succeeding decrease of 
North-American Dollar in comparison to the domestic currency has 
substantially compromised the company’s sales to the export market, 
when the two analyzed semesters are compared. The dollar calculated by 
the daily average presented a 17% decrease. 
 
Operating Income and Gross margin 
The operating income on consolidated basis presented a 61% increase in 
the first semester, with marginal gain of 3.7 p.p. in comparison to the 
same semester from the previous year. This quarter presented a 
decrease in the income, when compared to the immediately previous 
quarter, partly due to the comparison base that was rather expressive in 
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the beginning of the previous year, because the acceleration in the 
vehicle production and sales has been intensively effective as of second 
quarter of 2007, as well as the increase of net financial expenses, 
discussed as follows. The improvement in the operating income in this 
semester is a result of a more expressive gross margin on consolidated 
basis of 27.8%, compared to the 25.6% for the first semester of the 
previous year, due to the sales growth - original equipment and 
aftermarket - to the domestic market, of the increments in products 
portfolio and market mix, of the continuous efforts in the costs control and 
the constant pursuit of operational productivity gain, among other factors. 
 
Net Financial Result 
The net financial result in the first semester 2008 presented R$ 17.4 
million expenses on the consolidated basis, comprised of R$ 6.4 million 
revenues in the first quarter and R$ 23.8 million expenses in the second 
quarter. In the second quarter, the financial expenses had a bigger 
impact, due to the result of transactions with derivatives commodities, and 
the continuous appreciation of Brazilian Real before the North-American 
currency. These transactions incurred R$ 11.5 million expenses 
registered in the account result with derivatives, from which R$ 2.1 million 
gains accounted as cash-effect, and R$ 13.6 million regarding the 
provision for future negative adjustments. Although the accumulated result 
of hedge transactions for the aluminum, nickel and copper in the semester 
resulted in a positive accounting adjust of R$ 2.7 million, from which the 
R$ 2.5 million gain was accounted as cash-effect and R$ 0.2 million 
regarding the provision for future positive adjustments. The positive result 
for the hedge of commodities transactions for the first quarter, which 
produced R$ 14.2 million gain, discussed in the previous quarter, enabled 
a safety margin for the exchange gain in this semester, due to the proper 
dollar devaluation estimative in comparison to the Brazilian Real.   

 
Net financial result for the first semester: 

                                                                                                  R$ million 
Consolidated 

 1st Sem 
08 

1st Sem 
07 

Var. - R$ 

Monetary variations (5.1) (4.6) (0.5) 
Net exchange exposure (1.2) (5.7) 4.5 
Net Interests (11.3) (5.8) (5.5) 
Result with derivatives commodities  2.7 - 2.7 
Results with derivatives on balances 
in foreign currency  0.5 -

 
0.5 

Other net financial revenues 
(expenses) (3.0) (6.3) 3.3 

Net financial result (17.4) (22.4) 5.0 
 
The increment in the account interest expenses was due to the increasing 
of net indebtedness and the change in the company’s financings profile. 
 
 
 
 
Indebtedness 
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The net indebtedness on consolidated basis was 367.4 million on June 
30, 2008, and it is basically composed of financings made with BNDES 
under the Exim modality, destined to the exportation financings, which are 
bound in warranties. In comparison to the same period of the previous 
year, the consolidated net indebtedness presented R$ 44.0 million 
increase, mainly due to the inclusion of MAHLE HIRSCHVOGEL FORJAS 
S.A. financings, whose balance on June 31, 2008 is R$ 34.1 million. 

R$ million 
Consolidated 

Liabilities 06/30/2008 06/30/2007 
Financings 453.7 378.4 
Discounted drafts 64.6 74.9 
Assets   
Cash/ banks/ short-term investments 150.9 129.9 
Net Indebtedness 367.4 323.4 

 
Summary of Income Statements 

R$ million 
Parent Company Consolidated 

 1st sem. 
08 

1st sem. 
07 % Var. 1st sem. 

08 
1st sem. 

07 % Var. 

Net Sales 
Revenue       

 -Domestic 
Market 461.9 391.3 18.0% 551.7 440.4 25.3% 

 -Export Market 290.8 331.5 -12.3% 337.2 376.4 -10.4% 
        Total 752.7 722.8 4.1% 888.9 816.8 8.8% 
 -Export in US$ 
million 171.9 162.3 6.1% 199.1 184.6 7.9% 

Gross Income 
 -gross margin 

199.6 
26.5% 

168.0 
23.2% 

18.8% 
3.3 p.p. 

247.3 
27.8% 

209.5 
25.6% 

18.0% 
2.2 p.p. 

Operating 
Income 
 -oper. margin 

91.1 
12.1% 

55.4 
7.7% 

64.4% 
4.4 p.p. 

100.1 
11.3% 

62.2 
7.6% 

60.9% 
3.7 p.p. 

Net Income 
  -net margin 

63.7 
8.5% 

41.9 
5.8% 

52.0% 
2.7 p.p. 

63.7 
7.2% 

41.9 
5.1% 

52.0% 
2.1 p.p. 

EBITDA 
 -EBITDA 
margin 

147.5 
19.6% 

125.1 
17.3% 

17.9% 
2.3 p.p. 

163.7 
18.4% 

135.5 
16.6% 

20.8% 
1.8 p.p. 

 
Operating Performance measured by EBITDA 
In the first semester of 2008, the operating performance provided an 
EBITDA (earnings before interest, taxes, depreciation and amortization) of 
R$ 147.5 million in the parent company and R$ 163.7 million on 
consolidated basis, with an increase of 17.9% and 20.8%, respectively, in 
comparison to the same period of the previous year. The EBITDA margin 
in the parent company was 19.6%, and 18.4% on the consolidated, with a 
gain of 2.3 p.p. and 1.8 p.p., respectively. In the second semester, the 
EBITDA growth on consolidated basis was 13.5% in comparison to the 
same quarter of the previous year, and 4.1% in comparison to the 
immediately previous quarter. 
 
 
Company Perspectives 
Company Management, before the perspective of both national and 
international scenario and the projections of the automotive industry, 
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plans for the second semester the maintenance of sales volume, next to 
the levels presented in the first semester of 2008. However, there is a 
concern regarding the cooling off degree of domestic market, with the 
return of the restrictive monetary policy, which aims to put a stop to the 
inflationary pressure, caused by the expansion of demand levels, as well 
as the cooling off degree of international markets, especially the United 
States market, caused by the effect of oil prices, the metallic commodities, 
and the possible increase of basic interest rates in international markets. 
Consequently, the increase in metallic products and electric power prices 
in the first semester, which achieved up to 80%, in some cases, and that 
cannot be absorbed by the Company, should be negotiated again with the 
clients, establishing the biggest challenge for the second semester. 
 
Investments 
On April 30, 2008, the Company’s shareholders approved the investment 
budget for the fiscal year 2008, in the amount of R$ 169.5 million, 
destined to the following projects: operations; research and development; 
capacity enlargement; quality; intangibles; new projects  (customer 
projects); MAHLE Argentina S.A. stock capital increase (former MAHLE 
Válvulas de Argentina) for the purpose of acquiring new businesses in 
Argentina; investments in subsidiaries; and acquisition of the company 
Forjas Brasileiras S.A. Indústria Metalúrgica. 
 
Performance of the Brazilian Automotive Industry  
The Brazilian automotive industry recorded strong expansion during the 
second quarter this year, closing the semester with high levels of 
production and domestic sales, exceeding the expectations of automakers 
as projected early in the year. The automotive sector was mainly 
benefited by higher consumer income, credit expansion and longer 
financing maturities, although these factors are now on an opposite trend, 
after the hike of interest rates and monetary squeeze. Although the 
market perspective is of an increase in the figures of production and sales 
of vehicles for 2008, the growth pace for the second semester may 
decelerate when compared to the first semester. 
 
Sales of Vehicles to the Domestic Market  
In view of the favourable macroeconomic stability, the domestic market 
showed consistent expansion in all segments. In the second quarter, 
national vehicle sales to the domestic market amounted to 664.9 
thousand units of automobiles, light commercials, trucks and buses, or a 
24.7% increase, as compared to the same quarter of the previous year. 
Sales amounted to 1,232.0 thousand units in the semester, recording a 
26.3% increase. The favourable moment for the agribusiness, after the 
record of agricultural harvest occurred in 2007, the expectation of new 
harvest record for 2008, derived by the upward trend of commodities 
prices, as well as the good performance of mining and civil construction 
sectors have boasted the segments of heavy vehicles and agricultural 
machines. 
 
 
Sales of Vehicles to the Export Market 
Automotive vehicle exports showed a 4.4% decline in the quarter and 
2.8% in the accumulated period during the semester, as compared to the 
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same periods in the previous year. There was improvement in the 
segment of semi-light and heavy trucks and agricultural machines, in the 
semester, as a result of the dramatic increase in agricultural harvest 
transportation in South American countries. The decline in exported 
volumes has been caused by the continuous US dollar depreciation 
against the Real, partly offset by exports of higher value-added vehicles. 
Exports of metropolitan buses increased by 23%, and exports of semi-
light and heavy trucks rose by 12%, in the first six months of 2008 as 
compared to the same period in 2007. 
 
Vehicle Production 
Compelled by the domestic market, vehicle production in the second 
quarter was 894.2 thousand units, and 1,681.0 thousand units in the 
accumulated period during the semester, which accounted for 22.7% and 
21.3% increases, respectively, as compared to the same periods in the 
previous year, showing increase in all vehicle segments (light vehicles, 
trucks, specially due to the acceleration of the civil construction, and 
buses), including in the segment of agricultural machines. 
 
Production and Sales of Automotive Agricultural Machines 
During the semester, the segment of automotive agricultural machines 
showed a 38.8% production increment, while sales to the domestic market 
increased by 52.4%. These figures resulted from the above mentioned 
macroeconomic factors, as well as from increased agricultural crop, and 
fast expansion of mechanized sugar cane harvest. In the export market, 
even with an unfavourable exchange scenario and higher raw material 
costs, which forced companies to raise their product prices, a high volume 
of agricultural machines was exported to Latin America, Africa and Middle 
East countries, recording a 26.5% increase in the semester. 
 
Importation of Vehicles 
Within a market context, with the continuous US dollar devaluation and 
credit expansion, imported vehicles started to have higher interest in the 
sales volume. The importation of vehicles in the first semester of 2008 
added up to 175.2 thousand units, which accounted for a 64.4% increase 
as compared to the 106.5 thousand units, imported in the same semester 
of 2007, representing a 15% interest in relation to the total of national light 
vehicles sold to the domestic market. 
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